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Best practice guide

AdNozzles are a unique format in OOH e\
advertising, perfect for targeting
motorists locally and nationally.

Motorists will hold your advert in their hand for between »
2-3 minutes, so they'll have the opportunity to see your Hl:ﬂfﬁ
artwork design close-up.

~ RSN,

/ A

NOw ' NOW

HIRING HIRING

Our AdNozzle template may be an unusual shape, but it's . v/ YAy , v ([
very simple to design for, so read on for the key points to Unleaded ' Unleaded
keep in mind, along with some tips and examples of g |
previous campaigns...
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Your final artwork will be trimmed
so it's very important that you keep

L 4

The bottom section is reserved
for the fuel grade indicator

text and key assets fully within There's a slight bend in the cover which can be seen on the
the ‘Safe Zone' to avoid them on the AdNozzle, so we spec sheet. Don't place any
being lost in production. recommended that you align designs in this section.

text above and below this
to ensure clear legibility.
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66mm

92mm

! 9mm

Please refer to T4Media AdNozzle spec sheet for full details

The format

AdNozzle Curves Here

This is where the cover
bends due to the shape of
the AdNozzle.

Bleed Area

Design should spread to
this line to prevent white
lines upon trimming.

Safe Zone Area

Anything outside of safe zone
is at risk of being trimmed.
Keep text/key imagery inside
safe zone areaq.

S/

Fuel Grade Sits Here

Anything in this area will
be covered by the fuel grade
section of the fuel nozzle.

Trimming Area

Edge of the advertising area.
The design is trimmed here.
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Setting up your
document & artwork

It'simportant that your design doc is
set up correctly to ensure successful
printing of your campaign.

It's always a good idea to double check your
document set-up before getting started on your
desigh. We recommend that you design in Ai, but , ‘
can also accept PDF and EPS formats. r. " l. ' .

0c3al care Jo sat oca l:al'EICI s at ! 0C3al care jo sal:
The following two pages provide a quick checklist Unleaded Diesel Unleaded
of five key points to check. ~—
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CMYK

1300

dpi+
Q It's crucial that non vector assets
like images and logos are as

high-res as possible. We ask that
allimagery is above 300dpi to
print a high quality campaign.

Your colour space should be
CMYK. To check this in lllustrator,
go to File > Document Colour Mode
and then be sure to select the
‘CMYK' optionif itisn't already.

Don't use any RGB imagery or
colours, as printers will not be able
to replicate the bright colours
and as aresult, some ‘dulling’

mMay occur in your design.
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document & artwork

Ai EL—»Q

We recommend that you Always provide a proof for us to
use Adobe lllustrator to design your ensure everything is correct before
campaigns, as our templates are going to print. Not doing so could lead
optimised for this and you can to complications when printing such as

keep much of your design vectored. blurry, dulled or pixelated artwork.
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As fuel grades (Diesel/Unleaded) are
marked by using Black/Green, avoid
using these colours predominantly
In your design, unless creating a
fuel grade specific campaign.

Working
lights
meanyou
cansee and
others

check your
lights are

clean and
working.

S
BE AWARE AND TAKE CARE Keep Wirral Safe 24§

can
see you too.

BE AWARE AND TAKE CARE Keep Wirral Safe ¢

diesel

4 Megi

An example of a specifically designed Diesel/Unleaded fuel grade campaign

unleaded 95

T4 Media - 020 7233 9711
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Prepping your design
for exporting & printing

Checking over and exporting your
designs for print is a piece of cake!

When your design is ready, you'll need to provide your
artwork in an accessible format.

check your

If you're providing us with working files like an Ai or | lights are
Eps file, or even a print ready PDF, there are a few " clean and
steps to take before sending them over to us. working.

BEAWARE AND TAKE CARE KeepWirral Safe o

7% - =leA 5 - Tonghe Direct Jalertion "
g i pe L BB
[ [ — Ps Lr (i3
® (7] (g &S~ 09 Ai Ps Lr B8 (G
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Prepping your design:
Working files

0 o 1 O Outline
2] =1 .06

Firstly, it's very important to make Outline all text. To do this, select
sure that you've saved your final all text on the document, and
design as a working file. From here, then press Cmd/Ctrl + Shift + O.
copy your final file and open this This ensures all fonts can be used
new file up again. during the printing process.

Embed allimagery. To do this,
select Window > Links from the
menu bar, and then select all
images and click ‘Embed’ from
the Haomburger menu.
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Exporting a PDF

o N\
Bl e

-

Firstly, it's very important to make
sure that you've saved your final

design_ds a working file. From here, Select Format as ‘Adobe PDF,
go to File > Save As in the menu bar name your file and then click

at the top. Save to continue. On the ‘Save
Adobe PDF screen, select the
‘PDF X-1a’ preset.

©

%

Select ‘Save’ and save the file
somewhere you can locate it to
send to us. Make sure you export
two versions ; One with guides
and one without.

Also Pdf X-1a is good with COATED FOGRA39 (ISO12647:2-2004)
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Reviewing your design

All artwork is subject to a review from

T4Media.

When we receive your design, we look at the —
message, graphics, colours and overall advertisement

to ensure that it will be acceptable to the oill \ / \
companies who will be displaying it.

T4Media reserves the right to refuse any artwork if it's

likely to be unacceptable.* See our ‘AdNozzle Artwork

Conditions' for a full list of conditions to ensure your ad u
is approved.

*All campaigns are subject to oil company approval — a process handled by T4Media upon receipt of artwork.
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Tips for designing
your campdaign

Aside from the technical aspects of
AdNozzle design, our experience has
taught us that there are a few simple
tips to ensure your campaign really
stands out.

The final pages of this guide offer our advice for
making an impact on your audience at the forecourt
along with some examples from past campaigns that - | LI
have engaged fuel buyers with strong designs. i unisaued
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To ensure your ad has optimum Colours and clarity are vital. Try

impact, we advise sticking to one complimentary, bold and sharp

image. If you have more than one _ colour combos to draw the
message, you can have different  Keep copy shortandtothepoint.  gttention of fuel buyers, whilst
designs on different nozzles. A strong tagline paired with keeping copy clear.

punchy colours and a stand-out
graphic helps your message stick
with your audience.
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Wondering how to adapt your
poster, leaflet or press ad for
AdNozzles? Here's an example of
how a few small changes can make
it work on the AdNozzle format.

Re-formatting

(W WHITELABEL
: Daily Design
Dal Iy Support
Design

Support

(W WHITELABEL

Get in Touch

®) hello@whitelabelstudio.co.uk

Benji Wallace
Graphic Designer

ems
Mime 3

'
-

[T T o

Imwy awy AR =

diesel

B7

T4 Media - 020 7233 971"

Get in Touch

Benji Wallace
hello@whitelabelstudio.co.uk

Graphic Designer
@whitelabelhq
Gn) White Label Studio

An example of how a more traditional format like a poster can be adapted to easily fit onto an AdNozzle
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We are
recruiting | recruiting , recruiting
drivers b drivers ol drivers
»
~—

National Express
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EXPLORE MORE

JOIN US TODAY

hr@briochepasquier.co.uk
01908 266700

fid@O@om

JOIN US TODAY
hr@briochepasquier.co.uk

01908 266700

 £1v 1GIpL - Jin|

hr@briochepasquier.co.uk
01908 266700

 £]vGLoL - Jin|

- ) . PERMANENT
PERMANENT WE'RE EXPANDING! _ ENGINEERS

WANTED JOIN US WANTED

Unleaded

Diesel

7T -
™ogin - gz07 233977 Mok - ooy 253 9T

Brioche Pasquier
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STOP WONDERING
START DRIVING

4 0% APR
&’ on Hybrid

PLUG-N HYBRID | SELF-CHARGING HYDRIY | MILD MYBRID

Tiwiis & € Bl Aoty @
The Pasins 18 Sarpriss

Undenuaods [ *
motoring U
CALL 01206 844426 | SEARCH UNDERWOODS KIA

A\, Unleaded

17 4__'_\‘_\|

' STOP WONDERING
START DRIVING

4 0% APR
2’ on Hybrid

PLUG-N HYDRID | SELF-CHARGING WYBRID | MILD MYBRID

Tosria & Condnans b :
Thes Pt 10 Sinpr s

Underwseds §
motoring U
CALL 01206 844426 | SEARCH UNDERWOODS KIA

\_Unleaded

Tl
fcha - pan7 233917

Underwoods Kia

Campaign examples

STOP WONDERING

START DRIVING

4 0% APR
¥ on Hybrids

PLUG-IN HYBRID | SELP-CHARGING HYDRID | MILD MYDBRID

Turwmm, & Cavumtnns Sgng :

Undenuoods u
motoring
CALL D1206 844426 | SEARCH UNDERWOODS KIA
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EARN MONEY
BACK ON
EVERY £ SPENT
FILLING UP

22.9% APR

Search | Amex Cashback >

Unleaded

ety - gy 233 87T

EARN MONEY
BACK ON
EVERY £ SPENT
FILLING UP

22.9% APR

Search | Amex Cashback >

Wricky . gany 7339

T

Unleaded

Amex

Campaignh examples

R — -

EARN MONEY
BACK ON
EVERY £ SPENT
FILLING UP

: & m
Everyday Creai Care

22.9% APR
Search | Amex Cashback >
Diesel

TS Mmoeti - gy 233 9171
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